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Manus Al for Marketing Mastery
“Uapdandnamuwnsaaasia Al Tianurhaulsisidu wasuaiughningu 10 wh”

iBausnauiuacaaiiarh Workshop a5anndumnau siu Manus Al ia3aafialfieou
SERIZLIAN : 1 Tu (6 Falwua) 09:00 - 16:00 u.
Inguscaah

1. NesnunusuAlEudaunsase Al

2. AipzviguuaBednee Al

3. NuwwusuluEnathassyamn

4. suuaziwseidayaluwan{fluiud

5. apsunusefiunu wiaiiasaiaiaeiia Tnald Manus Al
nangmsilininedmsu

1. WIUAMLLSUA HEaL91Uaags09

2. dnmsmana dnnaunuialuwan

3. yamamlfAaulonufumssais

WU uvasiiausy

o9
1. feanudlonugiumsameaauladuaziradvuanlusadaasiy
(Facebook Ads / Google Ads)

2. Aueaiuinzasiiafdrianilu
(LINE, Email, Google Sheets)

ANAUADINISUDGSTELIL
1. Windows 10/11, macOS 12+
2. Web Browser (Google Chrome, Edge)
3. License: Manus Al Subscription

4. Internet
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Havanmsinausy

UN 1 6L 9:00 u. - 12:00 1.
1. MISINZIULLUSUA wasnaens

« Brand DNA & Identity: 1% Al arim Core Value, Brand Archetype uazviun
Brand Voice lifilananuaifniou

« Customer Persona 5 #i#: 191280 Demographics, Psychographics, Pain
Points, Goals waz Buying Behavior

« Value Proposition Canvas: asatiaiauafignufias (ils (Irresistible Offer)
o Product-Market Fit: asroaauanusiadnIsvadnainel Al Trend Analysis

o Workshop : #5149 Brand Playbook atuasuysainsauionzdn Customer
Persona 3 ngunanuadgsiasiiag

2. Al Competitor Analysis

« SWOT & PESTLE Analysis: &1 Al Sias1z¥iauda 5 s1a wiasinszigauda
nsau lama wazguassalu 1wf

« Content Reverse Engineering: unzsasluwan uanilsy wazpaunusfivas
URIALLUY

« Sentiment Analysis: 1§ Al S1as121i532gnAAwd (Review Mining) tivam
Market Gap

« Blue Ocean Strategy: a5 vaafiulrimanmsaaiafiaudamulaiiu

o  Workshop : inzsasdiiamansd 3 11 i Market Gap Lagsanagnsioznana
Blue Ocean
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13:00 u. - 16:00 wu.

3. Nuunausulusan waz Media Buying

Media Budget Allocation: 1 Al $nassauthuunwanwasu (FB, TikTok, Google)
Wil ROAS gaam

Automated ROI/ROAS: fusu CPA, CAC wag LTV wuusn luis

A/B Testing Strategy: nulasaasanmsnadauan (Creative & Audience) \Wa
1 Winning Campaign

Scaling Strategy: % Al wuzihdemsiiaaulusan (Scale Up) Tnaifimuanlsi
LLWITU

Workshop : 91aaudn&assau 100,000 1n wiauasawxu A/B Testing sy
wanloylna

4. Data Analytics & Predictive

Instant Report Reading: TeulWaAu (Raw Data) T Al suunazagilna Insights
fAsumalu 1wd

Predictive Analytics: mansaizanuiaalanth uasmnaufouflu Hero
Product shsialu

Churn Rate Prevention: 31As1e AW AnssuganminamaANULEeN azasd
wAdeuAganAmINauan

Actionable Optimization: Al §iihasanavaseuTuwan uazuanizudluwuy
Step-by-step

Workshop : 31a51:# Report Tuwnnaia mansilna wasld Al ieuawnuilsuisg
AN syTUn
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